


About Campaign Look & Feel

We want to overcome the gap between the
people who generate science and those who
use it . Many people are frustrated that they
can not find the information they need it may
be available, but it is just not easily accessible .

This year campaign is designed with a theme
of People Helping People .

From Key Opinion Leader (KOL) till KG
students and From Karachi to Khyber are the
target audience



Campaign Details 



Campaign Partners & Supporters

Organized by BRN Communications

Sponsored by Roche Pakistan Limited

Supported by I Own Karachi

City District Govt . Karachi

Bank Al Falah

TV Partner Dawn News TV

Radio Partner FM 91



Campaign Main Areas



1. Activities in Schools

2. Activities at Fuel stations

3. Outdoor Media - Billboards

4. Outdoor Media Roundabout Branding

5. Outdoor Media Flyover branding

6. Public Walk

7. Flyers Distribution

8. Blood Screening camps for public

Campaign Overall Activities



9. Newspaper Supplements

10. Press Conference

11. T.V Shows

12. Radio Shows

13. Public Service Messages @ [TV + Radio]

14. Articles in leading newspapers

15. Discussion Forums with largest newspaper

Campaign Overall Activities



Ground Activates 



Kids from Karachi's Six Pre - primary & primary

schools, participated in this activity .

Every student got One face painting of ñAm I 

Number 12 ò? along with an informative flyer 

and a questioner for his/her family to be filled 

out about their get tested status .

Basic information was also delivered by a 

qualified doctor to kids  

Save the Family, Save the Future
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